Section Four: 10 Goals to End
Childhood Hunger in Washington
1. Families with low incomes efficiently
receive Basic Food (food stamps) support
that is sufficient to meet their needs.
2. All children eat a healthy, appealing
breakfast and lunch at school
3. Children and youth eat healthy meals in
their communities throughout the summer.
4. Low-income children and families have
access to affordable food, especialy fresh
fruits and vegetables, in their communities.
5. All pregnant women, infants and young
children have a healthy, balanced diet.
6. Young children have healthy food available
in early learning and childcare programs.
7. Families with low incomes can achieve
greater economic security and build
assests.
8. Food banks and meal programs are readily
available and provide nutritious food
to those who need to supplement thier
families’ food options.
9. Children and youth eat healthy snacks and
meals in after-school programs.
10. Children and families have the knowledge
and skills to make healthy food choices
through effective nutrition education.
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GOAL 1

Policy Objectives

FAMILIES WITH LOW INCOMES
EFFICIENTLY RECEIVE BASIC FOOD
(FOOD STAMPS) SUPPORT THAT IS
SUFFICIENT TO MEET THEIR NEEDS.

1. Washington’s congressional delegation
understands the importance of the Food
Stamp Program and advocates in the
House and Senate for policies that promote
program access and benefits
that meet the needs of hungry families.

The Food Stamp Program is America’s
number one defense against hunger. The
Food Stamp Program (known as Basic Food
in Washington) provides cash assistance
for families to buy food using an Electronic
Benefit Transfer (EBT) card. This program
provides benefits to a wider group of
Americans than any other nutrition program;
in 2006 alone, the federal government spent
almost $595 million in food stamp benefits in
Washington.4 In July 2007, more than 535,000
people statewide received food stamp benefits.
Basic Food is also a key disaster response
resource: 30,000 residents in southwest
Washington received assistance in 2007
following winter flooding and power outages.
Yet overall, almost one-third of the people in
Washington who are eligible for Basic Food
are missing out on the most effective antihunger tool we have.
Washington can increase its program
participation rate with a focused effort
to simplify application and administrative
procedures, provide effective outreach
to eligible populations, normalize and
destigmatize the use of benefits, and
change program rules and funding at the state
and federal levels. Use of similar strategies
by DSHS increased participation from 54
percent in 2001 to 68 percent in 2006. By
making additional improvements, the goal of
90 percent participation by eligible families
will be possible, ensuring families will have
benefits that help their households’ bottom
lines and enable them to purchase more
healthy foods for their children.

2. The State Legislature understands the
importance of Basic Food and provides
policy leadership to ensure Washington
takes best advantage of state options to
strengthen the program, strategic funding
for program improvements, and adequate
administrative funding and direction to
ensure the prompt delivery of benefits
and courteous, efficient customer service.
Key among these policy changes is:
implementing the approved gross income
change (from 130% to 200% of federal
poverty level) to apply for Basic Food,
continuing to pursue positive state options,
and promptly implementing federal
program changes that improve program
access.
3. DSHS works with other state agencies
and community partners to increase access
to Basic Food through expanded EBT
technology in a diverse range of
food markets, including farmers
markets, corner stores and other
types of food retailers.
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Collaborative Programming Objectives
1. State agencies that provide other nutrition
services (e.g., Department of Health—WIC,
OSPI, CTED, etc.) continue to improve
interagency collaborative efforts to increase
effective Basic Food outreach.
2. Washington’s Basic Food Outreach and
Education Program (BFOE) facilitates a
broad understanding of Basic Food
eligibility and benefits, provides assistance
in applying for benefits and informs state
administrators of program barriers thier
contacts experience.
3. The Basic Food Program, local service
providers and advocated create a broad
understanding in local communities of the
purpose of the Basic Food Program, how
to access benefits
and how to reach program administrators
with customer service questions.
4. Community-based organizations
communicate to communities and
potential food assistance recipients all
important changes DSHS has made, or will
be making, to increase program access and
participation.
5. State administrators understand the role
and benefit of retaining eligible people in
the Basic Food Program and adopt proven
strategies to increase retention.
6. Washington joins with other members of
the Western Region Anti-Hunger
Consortium in designing a matrix of
program barriers and strategies that
address these barriers, to prioritize effective
strategies at work in the western states, and
to advocate for responsive federal policy
that supports outreach funding and
activities.
7. DSHS works with USDA and other

state and community-based agencies
and organizations to continue to ensure
that Disaster Food Stamps are issued
promptly when disasters are declared by
the Governor and federal assistance is
requested.
Strategic Funding Objectives
1. Federal funding for the Food Stamp
Program provides benefits that are
sufficient to purchase healthy food for
participating families (e.g., change the basis
for program benefits from the Thrifty
Food Plan to a more reasonable standard
that is updated to meet current dietary
guidelines).
2. Strategic state funding investments to
ensure that:
• All legal residents of Washington have
access to either the federal Food Stamp
Program or a state-funded program with
similar rules.
• Outreach contractors in local
communities receive the support they
need to get matching funds from USDA
for outreach activities.
• Outreach is provided primarily to assist
populations that currently have difficulty
accessing services.
3. Collaboration with interested foundations
and corporate funding sources results
in increased private sector resources for
activities to include:
• Creative and nontraditional outreach
strategies, especially to communities
of color, with the focus on introducing
strategies that can be later implemented
in the Basic Food Outreach and
Education program with federal
matching funds.
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• Engaging with DSHS in meaningful
dialogue regarding potential program
options and service delivery design
elements, based on best practices and
models from other states.
• Expanded local and regional coalitions
that share information about best
practices, funding, resources and crosstraining result in an increased local and
statewide food stamp participation.

Targeted Awareness
Campaign Objectives
4. Target audience: Families with low
incomes
Increase information through normally
available media about the benefits of the
program, how to access the program and
use of the EBT card.
5. Target audience: Families with low
incomes
Ensure that community agencies providing
other services to families with low incomes
have good, clear information on Basic
Food, can easily access online screeners
(such as www.parenthelp123.org), “Do
I Qualify?” electronic screening tool
(www.dshs.wa.gov/esa/TEC) and the
Online Application (www.onlineapp.dshs.
wa.gov), and know how to contact local
Community Services Offices.
6. Target audience: Grocers and grocery
sales staff
Develop a resource for grocers that
outlines program benefits for families
and communities and addresses common
myths as well as negative behavior by
grocery staff. Inform this resource by
hosting one informal focus group of
grocery staff and one informal group
of program recipients to identify issues,

misinformation and strategies for change.

Measures of Progress
• Federal and state legislation and
administrative policies include
positive changes for families eligible
for Basic Food, including outreach
and education activities.
• Increase participation by eligible families in
Basic Food.
• Increase participation by citizen children of
immigrants in Basic Food.
• Outreach activities and other information
sources about Basic Food are easily
accessible and relevant to families
with low incomes, especially in
communities of color.
• Increase the percentage of Basic Food
households that retain eligibility
for their entire certification period
without interruption.
• Increase the percentage of Basic Food
households that retain eligibility at the
end of certification period.
• 98% of eligible household applying for
expedited Basic Food assistance (due to
immediate need) will receive this assistance
within 5 days.
• Increase number of food retailers, including
farmers markets, which
accept EBT payment.
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Summary of Goal

GOAL 2

The Food Stamp Program (called Basic
Food in Washington) is the single most
effective anti-hunger program in the country.
Washington now ranks 18th among states
in food stamp participation. Yet thousands
of hungry families still are struggling harder
than they should have to put food on their
tables because they aren’t getting the help
of Basic Food. There are many reasons
why participation in this program is low,
including complex eligibility and enrollment
processes, limited outreach strategies, and low
average benefit levels. Effective solutions to
this problem will require commitment to a
combination of policy, program, resource and
targeted awareness strategies in order to meet
the goal of 90 percent of eligible Washington
families receiving Basic Food.

ALL CHILDREN EAT A HEALTHY,
APPEALING, BREAKFAST AND LUNCH
AT SCHOOL.
For five days a week, almost 10 months a year,
kids that go to school have the opportunity to
eat two nutritious meals every day. Many of the
students who eat lunch at school could benefit
from eating breakfast at school as well. When
kids eat federally reimbursed school meals,
they are combating hunger with nutritionally
balanced and healthy meals. School meals
are essential tools in the campaign to end
childhood hunger and fight childhood obesity.
Yet there is work to be done to make sure that
more students take advantage of the meals
provided by schools.
Not all the food available in schools is
healthy or appealing to kids. Only a fraction
of students who eat lunch at school also eat
breakfast at school. Of the 1,989 schools in
Washington, only 307 offer the full array
of possible school-based nutrition programs
available for kids: breakfast, lunch and
snack. Food and beverages sold outside the
school meal program compete with school
meal programs, affecting participation and
providing no guarantee of a balanced diet for
students. End Childhood Hunger Washington
builds on current momentum and past
successes in communities to ensure students
can eat two nutritious meals and a snack each
and every school day.

18 | Section Four: 10 Goals to End Childhood Hunger in Washington

Policy Objectives

Collaborative Porgramming Objectives

1. OSPI and community partners work with
the State Legislature to eliminate the
co-pay for reduced price lunches for all
low-income students in all grades, from
pre-kindergarten through high school.

1. School districts, OSPI and community
partners work together to ensure every
school in Washington offers lunch and
breakfast through the National School
Lunch Program and the School Breakfast
Program to all students in a manner that
encourages participation and minimizes
stigma for students qualifying for
subsidized meals.

2. OSPI, in collaboration with school districts
and community partners, implements
necessary policies and procedures, when
applicable, to align practices with current
USDA Dietary Guidelines for Americans.
3. OSPI, Department of Agriculture, the
State Legislature and community partners
work collaboratively to implement
procurement policy changes to allow
and support schools and other public
institutions to purchase Washingtongrown food.
4. School staff and administrators work
together to coordinate transportation, class
schedules, facilities and staffing to make
breakfast part of the school
day, so all students have timely, accessible,
socially acceptable ways to
eat meals at school.
5. School districts have appropriate resources
to develop, implement and evaluate school
wellness policies that include nutrition
guidelines for all food served in the school
environment in order to meet expectations
for a nutritious, balanced diet.
6. School wellness policies include nutrition
guidelines and promote participation
in federal nutrition programs for all
after-school or summer programs in
school buildings.

2. Schools, OSPI and community partners
join together to develop and market
proven strategies for local school districts
to increase participation in the school
breakfast program to the national
target participation level of 60 percent
(i.e., 60 out of every 100 students who
participate in the school lunch program
will also participate in the school breakfast
program).
3. OSPI, local health districts and other
community organizations work with school
districts to ensure that foods sold outside
the school meal program do not negatively
impact participation in the federal meal
programs.
4. OSPI, Department of Agriculture,
Department of Health and community
partners work collaboratively to implement
and expand the
Washington-Grown Fresh Fruit
and Vegetables program.
5. School districts implement school wellness
policies that include a mechanism to
engage students, teachers and parents in
providing input on healthy school meals
that appeal to students, including attention
to the cultural diversity of students.
6. After-school programs in schools work
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together with school administrators and
nutrition directors to ensure programs
serve nutritious snacks or meals.

Strategic Funding Objectives
1. Advocates work with OSPI and the State
Legislature to fully and permanently fund
the elimination of the co-pay for reduced
price meals for all low-income students in
pre-kindergarten through high school.
2. Washington’s congressional delegation
supports increasing per-meal
reimbursement for school meals to fully
implement current USDA and the Institute
of Medicine dietary guidelines in local
communities.
3. The U.S. Congress and/or the State
Legislature provides funds for the capital
improvements needed for school nutrition
programs to ensure kids have timely,
accessible, socially acceptable ways to
eat meals at school.
4. Schools have the resources to make the
transportation, facilities, scheduling
and serving decisions necessary to make
breakfast part of the school day.
5. Schools have the necessary funding to
work with students, teachers, parents
and community partners to develop and
implement comprehensive and culturally
competent school wellness policies.

Targeted Awareness
Campaign Objectives
1. Target audience: School district
administrators
School districts utilize proven strategies to
make school breakfast part of the school
day and increase participation in the

School Breakfast Program.
School districts implement school wellness
policies that promote school meals
programs to all students.
School districts eliminate competitive food
and beverage sales near meal times to make
school nutrition programs the main source
of foods and beverages.
2. Target audience: Students
Schools and community partners promote
the importance of starting the day with a
healthy breakfast and eating a nutritious
lunch every day, especially focusing on
communication tactics that will appeal to
specific age groups.
3. Target audience: Parents
Parents encourage school boards and
administrators to implement school
nutrition programs that provide:
a) adequate time to eat each meal,
b) appealing, student-acceptable, nutritious
meals, and c) nutrition education for all
students, teachers and administrators.
Measures of Progress
• Increase the percentage of schools that offer
school lunch and breakfast programs from
95 percent to 100 percent.
• Increase participation by low-income
students in the federally reimbursed
school breakfast and lunch programs.
• Improve the nutritional quality of school
meals by aligning them with current Dietary
Guidelines for Americans.
• Increase the federal and state
reimbursement for nutritious school meals.
• Increase the percentage of school districts
that have developed and implemented a
comprehensive and culturally competent
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GOAL 3

school wellness policy.
• Schools serve more locally raised food,
especially produce.
• Increase the number of eligible schools with
after-school programs that participate in the
federal Afterschool Snack Program.
• Eliminate competitive foods and beverages
to increase consumption of nutritious
school meals.
• School nutrition programs generate the
revenue they need to become fiscally sound.
Summary of Goal
Schools can provide a federally reimbursed
breakfast, lunch and after-school snack to
children every school day, making schools
essential allies in ending childhood hunger.
Parents and educators know that hungry,
growing students must have a variety of
nutritious, appealing foods in the cafeteria
and throughout the school building to thrive.
Policy-makers at every level of government,
as well as educators and advocates, will build
on successes in Washington and continue
to work together to provide sufficient policy
and funding supports to ensure that school
meals (especially breakfast) are more accessible,
nutritious and appealing for all students.

CHILDREN AND YOUTH EAT HEALTHY
MEALS IN THEIR COMMUNITIES
THROUGHOUT THE SUMMER.
Low-income children rely on meals served at
school to ensure they get at least two solid
meals a day. In a state with some school
districts where more than 95 percent of
students qualify for free or reduced-price
school meals, access to these meals is critical
for ensuring kids don’t go hungry and are
prepared to succeed in school. During
summertime when school is out, kids and
their families no longer have easy access to
this vital service. Of all the schoolchildren
in Washington who benefit from federally
funded school lunch programs, only 14
percent participate 5 in federal Summer Food
Service Program (SFSP). SFSP ensures children
can eat nutritious meals all through the year,
not just during the school year.
Hosting a meal site is the critical first step in
feeding hungry children in the summertime.
In Washington, schools are the most common
host for summer meal programs. They are
accustomed to feeding kids and understand
the important connection between hunger
and the ability to do well in school. Other
organizations (such as parks and recreation
programs, tribes, vacation bible schools and
Boys & Girls Clubs) host summer meals
because they understand that an essential
part of caring for kids during the summer
is ensuring they eat healthy meals. Finally,
there are a smaller number of summer
meal sites (at parks, apartment complexes,
community centers, etc.) that are stand-alone
sites whose sole purpose is to feed children in
the summertime. These types of community
resources provide innumerable opportunities
to feed children in the summer, but
organizations that host a site need to be able
to manage the program requirements in ways
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that fit their organizational capacity.
A combination of outreach, training and
collaboration in local communities has proven
that organizations can effectively sponsor
programs and host sites that provide great
opportunities for kids to eat nutritious meals
in the summertime.
Policy Objectives
1. Washington’s congressional delegation
understands the importance of feeding
children in the summertime, or whenever
school is not in session, and advocates in
the House and Senate for policies that
promote program access and funding that
support high-quality programs in every
corner of the state.
2. The State Legislature understands the
importance of feeding children in the
summertime, or whenever school is
not in session, and provides the policy and
strategic investment needed to
ensure that nutrition programs are wellintegrated in all summer enrichment,
education and remedial programs funded
by the Legislature.
Collaborative Programming Objectives
1. Develop and implement a statewide plan
to increase outreach and training for
local service providers to ensure increased
participation in summer meal programs in
communities with high needs.

3. OSPI, with help from community partners,
provides timely, effective training and
technical assistance, based on models
such as the Food Research and Action
Center’s Standards of Excellence, to
enable more organizations to manage the
responsibilities of being an
effective summer meal program
sponsor and/or site.
4. Encourage larger service providers to
recruit local, smaller-scale programs (e.g.,
vacation bible schools, community centers,
etc.) to host sites.
5. Recruit non-service provider partners (e.g.,
housing complexes, park neighbors, trailer
parks, camp sites, etc.) to host sites.
Strategic Funding Objectives
1. Washington’s congressional delegation
understands the importance of feeding
children in the summertime, or whenever
school is not in session, and advocates in
the House and Senate for funding that
supports high-quality programs in every
corner of the state.
2. Invest in the ‘Feed Your Brain’ partnership.
This summer literacy and meals model
supports ongoing technical assistance
to rural sites and provides training on
effective outreach practices, enrichment
activities or curriculum, and improving the
nutritional quality and appeal of meals in
high-need rural sites.

2. OSPI, with help from community partners,
provides timely outreach, communication
and streamlined
training to previous sites to encourage
them to enroll again and to identify
possible new sites in time to enroll
for the upcoming summer.
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3. Public and private funders prioritize
applications for out-of-school-time
programs (e.g., 21st Century Learning
Centers, summer enrichment, etc.) that
participate in SFSP.
4. Private sector funding prioritizes programs
that serve summer meals
for longer than four weeks.
5. Provide resources for site start-up costs,
especially equipment (refrigeration, coolers,
etc.) for sites that typically don’t serve food.
6. Programs have resources to invest
in improving the nutritional quality
and appeal of food served at summer
meal sites.

Invest in Kids model).
4. Target audience: Summer meal
sponsors and sites
Create and implement a nutrition
campaign and training to improve the
nutritional quality and appeal of food
served at summer meal sites.
5. Target audience: Large-scale
community service providers (e.g.,
parks and recreation programs, Boys
& Girls Clubs, 21st Century Learning
Centers, etc.)
Encourage organizations to utilize
economies of scale and organizational
capacity to become SFSP sponsors.
6. Target audience: Non-program entities
(e.g., low-income housing sites,
neighborhood councils, parks, etc.)

Targeted Awarness
Campaign Objectives
1. Target audience: Families with low
incomes
Provide multilingual information
through schools, community organizations
and other mediums
about the benefits of summer meals
and how to access local programs.
2. Target audience: Legislators,
community leaders and funders
Provide targeted, community-level
information about child hunger rates
and participation in the summer meals
and connect it to the impact on health and
learning.
3. Target audience: Legislators and
funders
Promote awareness of research that
connects learning and hunger, and
documents learning loss over the summer
months in order to promote positive
outcomes of supporting children and youth
during summertime (e.g., Fight Crime,

Encourage organizations to utilize their
community relationships and resources
to become SFSP sponsors or sites.
Measures of Progress
• Increase percent of free/reduced-price
eligible students who participate in summer
meals.
• Child Nutrition reauthorization includes
positive program and funding changes
for programs in the summer months and
whenever school is not in session.
• Increase the number of sponsors and
open sites participating in summer meals
programs, particularly in rural and
underserved communities.
• Increase the number of days that summer
meals are served per site.
• OSPI minimizes the training requirements
for returning sites.
• Increase the retention rates for sponsors or
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organizations that previously participated in
the summer meal program.
• Improve program quality and
administration of summer meal sites.
• Improve nutritional quality and appeal
of food served at summer meal sites.
• Increase state-funded and privately funded
resources for site start-up costs for sites that
typically don’t serve food.
Summary of Goal
At a federally funded open summer meal site,
any child (babies to teenagers) can eat a meal
for free. The Summer Food Service Program
(SFSP) ensures children do not go hungry
during the summer months. However, in 2007,
there were four counties in Washington 6 that
did not have one single summer meal site.
In addition, no county in the state served
summer meals to more than 20 percent of kids
who qualify for free or reduced-price school
meals during the school year. It would be naïve
to assume these children ate on their own
when they take advantage of meal programs
during the school year.
To be most effective, summer meal programs
must be both available and accessible in
meaningful ways for families. Families must
know about and be able to count on options
in their communities. Kids have to be able
to get to the sites safely. Finally, sites must
be open often enough and long enough
during the summer that families can rely on
them. Providing effective training, outreach
and funding for high-quality summer meal
programs is one of the most effective ways
to end childhood hunger.

Jefferson; Lincoln;
San Juan and
Wahkiakum Counties.
6

GOAL 4
CHILDREN AND FAMILIES WITH
LOW INCOMES HAVE ACCESS TO
AFFORDABLE FOOD, ESPECIALLY
FRESH FRUITS AND VEGETABLES, IN
THEIR COMMUNITIES.
Hunger and poor health, especially obesity and
diabetes, are intricately connected problems
for children. The high price of nutritious
foods—especially fruits and vegetables—means
that families with low incomes cannot afford
the food they know is best for their children’s
health and diet. Similarly, fruits and vegetables
are expensive for schools and other
institutions that feed children.
Fresh produce also is hard to buy in many
communities because there are few shopping
choices. In both rural and urban communities,
the only place to buy food may be the
convenience store or the gas station. When
there are supermarkets or farmers markets
close by, prices for fresh food are often more
competitive, and people can more easily
afford to buy healthier foods. Additionally,
expanding participation in federal nutrition
programs, such as the Food Stamp program
and the WIC Program, expands access to
healthier foods for families with low incomes.
Addressing the interconnected nature of
the issues of childhood hunger and obesity
requires expanding affordable food shopping
choices for families as well as providing
children with more nutritious choices,
including fruits and vegetables, everywhere
and every time they eat.
Policy Objectives
1. OSPI, Department of Health and
Department of Agriculture work
collaboratively with community
partners and the Legislature to
implement procurement policy changes
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that enable schools and other public
institutions to expand Farm to School
programs and purchase fresh, local
produce at affordable prices.
2. Implement an effective WashingtonGrown Fresh Fruit and Vegetables
program that provides free produce
and nutrition education resources to
schools with a significant portion of
low-income students.
3. Certify new farmers markets in rural
communities and in low-income urban
neighborhoods to accept Basic Food
(EBT cards), WIC Farmers Market
Nutrition Program (FMNP) checks
and other non-cash payment.
4. Ensure farmers markets are permissible
vendors for fruits and vegetables in the
new authorized WIC foods.
5. United States Department of Agriculture
(USDA), Washington’s congressional
delegation and the State Legislature
understand the importance of providing
healthy fruits and vegetables for mothers
and young children, and provide adequate
funds and program support to the federal
WIC Program and WIC Farmers Market
Nutrition Program (FMNP).
6. The State Legislature, state agencies,
private funders and community partners
work together to initiate programs
in Washington modeled after the
Supermarket and Corner Store Campaigns
developed by the Food Trust and* others,
which encourages public and private
investment in increasing access to food
markets in underserved communities.

Collaborative Programming Objectives
1. Department of Health, in partnership with
local WIC agencies and the Washington
State Famers Market Association, works
to develop and implement strategies that
improve WIC Farmers Market Nutrition
Program redemption rates.
2. Local coalitions examine availability
of fresh produce in urban and rural
communities, local plans outline steps
needed at the state and local level to
increase availability.
3. Implement an effective, coordinated
farm-to-food-bank program that enables
food banks to purchase fruits and
vegetables directly from local farms.
4. Local gardening programs, WSU
Extension programs and local growers
partner with schools and other community
organizations to create and sustain
community and school gardens and to
promote gardening education.
Strategic Funding Objectives
1. DSHS works with other state agencies
and community partners to support
funds for installing and operating EBT/
debit/credit technology at farmers markets
and other food markets.
2. Department of Health and community
partners work with Washington’s
congressional delegation and State
Legislature to fund WIC FMNP so all
eligible households receive their maximum
benefit.
3. Public and private investment in capital
improvements and equipment for rural
communities’ businesses (e.g., small
www.thefoodtrust.
org/php/programs/
index/php.

*
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groceries, convenience stores, corner
markets, etc) enable small shops to properly
handle and store fresh food, especially
produce.

Targeted Awareness
Campaign Objectives
1. Target audience: WIC clients
Develop marketing materials, nutrition
education and other necessary information
to promote the new WIC authorized foods,
a program that provides WIC clients more
purchasing power for fruits and vegetables.

• Increase use of non-cash payment (EBT,
WIC, debit and credit technology) at
farmers markets and other food markets.
• Increase dollars spent/redemption of the
WIC Farmers Market Nutrition Program
(FMNP) checks at farmers markets.
• Increase the number of supermarkets,
grocery stores and green grocers
offering affordable, fresh produce
in low-income communities.
• Increase number of community gardens
and gardening education in low-income
neighborhoods and schools.

2. Target audience: Farmers markets
Develop and implement comprehensive
EBT communications plan and materials
for farmers markets.
3. Target audience: WIC clients
Widely distribute and publicize paper and
web-based multilingual materials that
clearly identify WIC offices and farmers
markets (with market days and times).
4. Target audience: Grocers and other
food markets
Develop information, marketing materials
and other useful information to promote
the purchasing power of people with low
incomes (through food stamps, WIC—
especially its new authorized foods, WIC
Farmers Market Nutrition Program, etc.)
and the benefits to individual businesses
and local economies of marketing to their
needs.
Measures of Progress

Summary of Goal
Surrounding children with fresh food
where they live, learn and play will help
combat childhood hunger with healthy,
nutritious food. Hungry children are also more
likely to be overweight children
because one of the tragic outcomes of poverty
in the United States is that affordable food
is often high in calories but low in nutrients.
While many current efforts focus on the
individual behavior changes necessary to
improve diets, End Childhood Hunger
Washington examines the structural as
well as affordability barriers to making
healthy choices. Supporting institutions and
community programs (schools, WIC clinics,
food banks, community gardens, etc.) in their
efforts to offer more fresh foods will enable
children to get the fruits, vegetables and
healthy foods that fill their stomachs and help
them grow into healthy adulthood.

• Increase number of schools participating in
Farm to School programs.
• Increase the amount of locally raised food
served in schools and other institutions that
feed low-income children.
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GOAL 5

Policy Objectivesl

ALL PREGNANT WOMEN, INFANTS AND
YOUNG CHILDREN HAVE A HEALTHY,
BALANCED DIET.

1. Federal and state policy-makers understand
the benefits of the WIC Program and
provide sufficient administrative support
to enable Department of Health to
expand WIC services into underserved
communities while maintaining a high
level of quality care in existing WIC
agencies.

New research continues to show that what
happens even before we are born affects
how we grow, learn and develop into healthy
adulthood. Research shows that diet and
nutrition during pregnancy can affect
children’s nutrition and health later in life,
especially as it relates to diabetes and obesity.
Therefore, ensuring good health for pregnant
women, mothers and their young children
includes providing them access to high-quality
nutrition. The Special Supplemental Nutrition
Program for Women, Infants and Children
(commonly known as WIC) is designed to
help the most vulnerable mothers and young
children with those most basic elements of a
healthy start in life. In addition to providing
supplemental nutritious food, health and
growth assessments, and referrals to medical
and community services, WIC supports a
healthy diet for mothers, babies and young
children. The WIC Program provides support
services and nutrition assistance to promote
nutritious foods during pregnancy, exclusive
breast-feeding for at least six months, and
a balanced diet of fruits, vegetables, whole
grains, healthy proteins and fats throughout
early childhood.
WIC serves almost half of all babies born in
Washington, an impressive participation rate
in a successful program. Yet the WIC Program
is still not reaching everyone it could, and
many families stop using WIC services while
they are still eligible. End Childhood Hunger
Washington’s goal is to ensure that all eligible
women and children get the care and nutrition
they need with the help of WIC in their
communities.

2. WIC agencies, clients, advocates and
community partners work together to
develop timely, appropriate plans for policy
implementation, especially
related to new authorized WIC foods.
3. Vendor rules for WIC ensure that new
authorized foods are of good quality and
available at affordable prices in every
corner of the state.
4. WIC works with other state programs,
including Basic Food, Basic Health and
others, to allow expedited certification
for clients.
5. Federal and state policy-makers develop
and implement a plan for the technology
and support to destigmatizing electronic
benefit transfer cards (EBT) for WIC in
Washington.
6. Legislators, working with community
partners and WIC, enact policies that
protect and promote breast-feeding,
including policies related to maternity
leave, breast-feeding in public spaces
and other relevant issues.
Collaborative Programming Objectives
1. Home visiting programs and other
programs that work with young families
collaborate with the WIC Program to
ensure families have enrollment and
benefit information about WIC.
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2. The WIC Program works with early
learning programs, such as Head Start and
ECEAP, to encourage enrollment
and retention in WIC among children over
age 2.
3. Low-income housing programs with
supportive services work with the WIC
Program to ensure residents have
effective enrollment and benefit
information about WIC.
4. The WIC Program promotes nutrition
and breast-feeding programs based on peer
support group models (i.e., learning from
other mothers).
5. The WIC Program works with food banks
and other community-based food programs
to promote the health benefits and costeffectiveness of breast-feeding.
Strategic Funding Objectives
1. Federal and state policy-makers understand
the benefits of the WIC Program and
provide sufficient
funding support to enable Department
of Health to expand WIC services
into underserved communities while
maintaining a high level of quality
care in existing WIC agencies.
2. WIC has adequate (additional) funds to
provide staff training, information and
marketing materials that will ensure
smooth implementation of the revised food
packages for WIC clients.
3. The congressional delegation and the State
Legislature work with Department
of Health to fund the WIC Farmers
Market Nutrition Program (FMNP) at
a level that allows WIC participants to
receive the maximum benefit for which
they are eligible.

Targeted Awareness
Campaign Objectives
1. Target audience: Healthcare providers
not associated with WIC
Promote understanding of the array of
nutrition and healthy development services
provided to low-income women and
children through WIC.
2. Target audience: WIC staff and clients
Provide staff training and develop effective,
culturally appropriate communications
materials for implementing the revised
food package for WIC clients.
3. Target audience: Low-income women,
especially pregnant women
Promote cost-effectiveness and long-term
health benefits of breast-feeding.
4. Target audience: Employers
Promote workplace practices and policies
that support breast-feeding. Emphasize its
health benefits and cost savings, especially
in employee satisfaction and retention, and
reduced use of sick leave.
5. Target audience: Grocers and other
food markets
Develop information, marketing materials
and other useful information to promote
the purchasing power of WIC clients
(through new food packages and WIC
Farmers Market Nutrition Program) and
the benefits to individual businesses and
local economies of marketing to their
needs.
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they
serve.6
Goal

Measures of Progress
• Increase the percentage of eligible women
who participate in WIC.
• Increase the percentage of eligible
infants and young children that
participate in WIC.
• Increase the duration of child participation
in WIC for as long as they are eligible.
• Families enrolled in WIC have reliable
access to the food and services they are
eligible to receive.
• Families enrolled in WIC can use electronic
benefit transfer cards
(EBT) for WIC.
• Increase the percentage of women enrolled
in WIC who breast-feed their babies for
more than six months.
• Increase the number of eligible WIC clients
who receive Farmers Market Nutrition
Program vouchers.
• Increase the number of WIC households
that receive the maximum FMNP
benefit allowed.
Summary of Goal
The WIC Program provides healthy food,
nutrition education and breast-feeding
promotion to young families because WIC
knows that moms, babies and young children
need nutritious diets for healthy development.
The WIC Program provides checks to shop for
healthy foods at grocery stores and at farmers
markets as well as support for pregnant and
breast-feeding moms and children. To make
sure mothers and children get what they need,
End Childhood Hunger Washington will
ensure that the WIC Program has what it
needs to provide high-quality, accessible and
culturally competent services to the families

YOUNG CHILDREN HAVE HEALTHY
FOOD AVAILABLE IN EARLY LEARNING
AND CHILDCARE PROGRAMS.
Healthy children begin life with good nutrition
and healthy meals served by the people who
care for them. The Child and Adult Care Food
Program (CACFP) provides federally funded
reimbursement to providers for the meals they
serve to low-income children in their care.
Childcare centers work directly with OSPI,
the state agency that administers the federal
program, to receive funds; family childcare
home programs work through sponsoring
organizations that reduce paperwork demands
on individual providers. In addition to
funding, the Child and Adult Care Program
provides nutrition education, menu planning,
training and other popular, successful services
to improve the nutritional quality of meals
served in childcare settings.
Although CACFP provides essential support
for families and caregivers, relatively few
childcare providers—home-based or centerbased, licensed or license-exempt—take
advantage of this resource for the children in
their care. With a focus on targeted, culturally
specific outreach to licensed and licenseexempt home- and center-based childcare
and improvements in the enrollment and
reimbursement systems, Washington can
increase the number of children served by
this highly effective program that helps feed
children in the essential early years of life.
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Policy Objectives
1. The Department of Early Learning adopts
CACFP participation as a standard of
quality for child care and early learning
programs.
2. Recruiting and retaining program sponsors
remains a priority for OSPI
and its partners.
3. Establish an interagency working
group—including OSPI and Department
of Early Learning staff as well as local
provider coalitions and representatives—to
streamline, improve and expand CACFP
and lead a nutrition campaign that mirror
efforts of Florida CACFP and the national
WIC Program to use less fruit juice and
more low-fat milk, fruits, vegetables, whole
grains and other nutritious foods.
4. Federal Child Nutrition Program
reauthorization includes guidelines and
funding that: follow best practice in
nutrition; include more diverse, culturally
appropriate food choices, especially more
vegetarian and non-dairy options; include
appropriate serving sizes that accommodate
children’s needs as they grow; and include
support for evaluation of CACFP by the
Institute of Medicine.
5. Federal Child Nutrition Program
reauthorization eliminates the twotiered reimbursement for family-based
childcare providers, resulting in one
rate for all.
6. OSPI explores ways to offer timely training
opportunities that are expanded, flexible
(e.g., online) and support staff
to ensure greater consistency in
program implementation.
7. Program monitors receive administrative

and financial support to provide
regular nutrition education training
for childcare providers.
8. Monitoring prioritizes effective
programming and good nutrition practices
rather than paperwork
and administrative tasks.
Collaborative Programming Objectives
1. Local and statewide early learning
coalitions value, promote and facilitate
participation in the childcare food
program by home- and center-based
providers in their communities.
2. Local and statewide early learning
coalitions partner with OSPI to identify
and support additional CACFP sponsors.
3. CACFP-enrolled childcare programs
collaborate with the WIC Program and
Basic Food, and conduct outreach to
ensure eligible families have enrollment
and benefit information about WIC
nutrition resources.
4. Childcare and early learning programs that
participate in CACFP conduct outreach
to families regarding the benefits of the
WIC Program to encourage enrollment
and retention in WIC among children over
age 2.
Strategic Funding Objectives
1. The federal Child Nutrition Program
reauthorization by Congress reaffirms
the role of CACFP in promoting
healthy nutrition for young children,
eliminates the two-tier reimbursement
system, provides incentives and funds for
additional simplification of administration
and paperwork reduction, and provides
adequate funding for nutritious meals
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for children in home-based and center-based
childcare.
2. Private-sector funders for early learning
understand the critical role nutrition
plays in high-quality childcare and support
public policy initiatives that include good
nutrition as a standard
of quality for programs.

4. Target audience: Center-based
childcare programs
Develop outreach materials tailored
to center-based childcare programs to
promote awareness of and participation
in the childcare food program.
5. Target audience: Childcare providers
and early learning programs
Develop updated, culturally competent and
multilingual menus and videos that reflect
current knowledge of nutrition.

Targeted Awareness
Campaign Objectives
1. Target audience: Childcare providers
Establish an interagency working group—
including OSPI and Department of Early
Learning staff as well as local provider
coalitions and representatives—to lead a
nutrition campaign that mirror efforts of
Florida CACFP and the national WIC
Program to use less fruit juice and more
low-fat milk, fruits, vegetables, whole grains
and other nutritious foods.
2. Target audience: License-exempt
childcare providers
Work with Department of Early Learning
to develop and distribute bilingual and
culturally-specific outreach materials
tailored to license-exempt childcare
providers in order to increase awareness of
and participation in CACFP.
3. Target audience: Home-based
childcare providers
Develop bilingual and culturally-specific
outreach materials tailored to home-based
childcare providers to increase awareness
of and participation in CACFP.

6. Target audience: Childcare providers
and early learning programs
Develop a policy and procedures
manual and/or hotline to provide more
information and awareness about healthy
nutrition and program guidelines.
Measures of Progress
• Increase the percentage of low-income
children receiving meals through CACFP.
• Increase the number of home-based
childcare providers (licensed and licenseexempt) participating in CACFP.
• Increase the number of childcare centers
participating in CACFP.
• Streamline the process for providers to
enroll in CACFP.
• Food served by childcare providers meets
children’s cultural and diet needs.
• Improve nutritional quality of food served
through CACFP by training childcare
providers to increase use of whole grains,
fruits, vegetables, low-fat milk and other
healthy foods and decrease use of nutrientpoor, high-fat and high-sugar foods.
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GOAL 7
Summary of Goal
Childcare providers are responsible for the
well-being of the children in their care, and
that includes feeding them healthy, nutritious
meals throughout the day. Providers that
participate in the Child and Adult Care
Food Program (CACFP) in Washington are
overwhelmingly positive about the benefits of
the program and feel that recent changes in
policies and practices at the state level have
further strengthened the strong partnership
and support they have with the program.
However, these same providers acknowledge
the struggle to stretch reimbursement dollars
and to complete extensive paperwork. By
building on existing support and adding
quality improvements, as well as advocating
for positive policy changes, End Childhood
Hunger Washington can highlight the benefits
of existing programming to new partners.
Targeted outreach efforts will explain that by
joining federally funded programs committed
to reducing food costs to childcare programs
and families Washington ensures its youngest
kids get three nutritious meals each and every
day.

LOW-INCOME FAMILIES CAN ACHIEVE
GREATER ECONOMIC SECURITY AND
BUILD ASSESTS.
Childhood hunger is a symptom of poverty
and family economic instability. When
families are financially stable, they don’t have
to make trade-offs to provide basic necessities
like food for their children. The simple truth
is that many hard-working families don’t earn
enough money to pay for all of their basic
needs even though they hold down full-time
jobs. It is widely known that poor kids are
often hungry kids. Family economic security
and stability is the most effective permanent
solution to childhood hunger.
Ending poverty is a big goal, but Washington
State can make relatively simple policy changes
that would go a long way toward decreasing
poverty and ending childhood hunger. Poverty
is the reality for thousands and thousands of
Washington kids: More than 15 percent of all
children in Washington live in poverty 7—that’s
enough kids to fill Safeco Field five times over.
Opportunities like the Earned Income Tax
Credit and Individual Development Accounts,
as well as bolstering access to benefits like
Temporary Aid to Needy Families or food
stamps, provide effective anti-poverty tools and
economic stability for struggling families.
By creating new opportunities and
expanding effective policies and programs—
through our tax system, financial services, and
opportunities to create savings and
build assets—families with low incomes
will be able to give their children what
they need to thrive.

7
2006 American
Community Survey:
231,000 children,
birth to 17 years old.
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Policy Objectives
1. The State Legislature understands the
importance of TANF and other public
benefits and provides policy leadership to
ensure Washington takes best advantage
of opportunities for strategic funding for
program improvements and state options
to strengthen the program, including
elimination of state limits on assets.
2. Create and implement a Washington
Working Families Credit, modeled on
effective tax credit policies in other states.
3. Create a statewide Asset Building
Coalition to provide leadership on
initiatives that foster economic
stability, including Individual Development
Account and free
tax preparation programs.
4. Extend fair lending policies to all
Washington families (e.g., cap annual
percentage rates at a minimum of 36
percent, extend loan payment periods,
prohibit check-holding, etc.).
Collaborative Programming Objectives
1. Coalitions of community-based
organizations, including United Ways,
create or expand annual outreach-oriented,
multilingual tax preparation programs for
people with low incomes.
2. Coalitions and community-based
organizations, including United Ways,
create or expand financial literacy
and Individual Development Account
(IDA) programs.
3. Free tax preparation programs coordinate
services and training with other financial
literacy and IDA programs to promote
savings and asset building with tax refund
money.

4. Local programs collaborate with business
coalitions and leaders to expand private
and nonprofit financial services that
effectively meet the needs of families
with low incomes.
Strategic Funding Objectives
1. TANF benefits keep pace with the cost
of living in Washington.
2. Washington’s congressional delegation and
Legislature understand the key role the tax
system can play in maximizing low-income
families’ economic security and build upon
the success of the EITC
at the state and federal levels.
3. Public and private funders invest in
the partnerships, technology, training
and outreach necessary to run targeted,
successful free tax preparation programs.
4. Public and private funders invest in
screening and application tools (such
as www.parenthelp123.org and online
DSHS tools) that help families with low
incomes—and service providers who work
with them—to get accurate information
about public benefits eligibility and to apply
directly for programs.

Targeted Awareness
Campaign Objectives
1. Target audience: State agencies
and community-based services
for families with low incomes
Promote comprehensive benefit screening
and application tools (especially online
tools) that allow families to understand
and apply for benefits for which they
are eligible.
2. Target audience: Families with low
incomes
Promote comprehensive benefit screening
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and application tools (especially online
tools) that allow families to understand
and apply for benefits for which they
are eligible.
3. Target audience: Families with low
incomes
Develop local and multilingual outreach
campaigns to increase number of eligible
families who claim earned income
tax credits and the federal child and
dependent care tax credit.
4. Target audience: Business leaders
Promote annual volunteer outreach
campaigns to recruit volunteers, especially
bilingual volunteers,
for free tax preparation sites.
5. Target audience: Business leaders
Develop materials that encourage privatesector employers to provide effective
information about benefits enrollment
to low wage employees.
6. Target audience: Families with low
incomes
Market savings, smart borrowing
and federal tax credit programs.
Measures of Progress
• Decrease the percentage of children
living in poverty.

programs for families with low incomes
with children because information is
more readily available and easy to use.
• Increase the number of free tax preparation
sites for people with low incomes.
• Decrease the fees that people with low
incomes pay consumer loans and services
(“payday loans,” etc.).
• Increase the number of eligible
residents participating in Individual
Development Accounts.
Summary of Goal
In some parts of Washington,8 as many as
30 percent of all children live in poverty.
Washington is a state with some of the
wealthiest communities in the United States,
yet childhood poverty affects hundreds of
thousands of families in communities across
the state. Policies and programs that enable
families with low incomes to budget, save
and build assets to help families provide a
stable future for children and to meet their
immediate needs. With fairly simple policy
changes and expanded support for public
benefits and effective financial and economic
programs, Washington will promote family
economic stability as an essential means to
ending childhood hunger.

• Create new uses of the Earned Income
Credit for Washington state.
• Increase the number of families with
children making use of the Earned
Income Tax Credit.
• Increase in TANF benefits over time
that reflect increases in Washington’s
cost of living.
Grant County and
Yakima County.
8

• Increase eligible applications to benefit
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GOAL 8
Food banks and meal programs
are readily available and
provide nutritious FOOD to those
who need to supplement their
families’ food options.
Families with low incomes everywhere in
Washington struggle to put food on their
tables month to month, and rely on food
banks and meal programs to supplement their
food options. In 2005-06, Washingtonians
visited a food bank more than 6 million times
through the year. An additional 9,500 people
were served by the Tribal Food Voucher
Program (a state-funded program that allows
tribes to support a voucher program, a food
bank, or both). Clearly, our emergency food
system isn’t just for emergencies; it’s an integral
part of how many Washingtonians make ends
meet every month.
Though emergency food programs began years
ago as volunteer-based local responses to the
failures of our nation’s food system to help
hungry families, these programs are now part
of an extremely complex network of national,
state and local organizations raising millions
of dollars and pounds of food. The challenges
of managing the process of gathering (by
purchase or donation), transporting and
distributing healthy, nutritious food are
significant, especially in rural and underresourced communities. Over the years, state
agencies have developed valuable advisory
councils comprised of service providers and
others to maximize consistency and availability
of federal and state resources in every area of
the state, especially to populations significantly
at risk, including tribal populations, rural
communities, and other populations with high
needs and few resources.
In this complex web of resources, federal

support (Commodity Supplemental Food
Program, The Emergency Food Assistance
Program and Federal Distribution Program
on Indian Reservations) has declined in
today’s dollars; food donations have declined
dramatically over recent years; and, though
Washington provides almost $7 million per
biennium in state funding (Emergency Food
Assistance Program), this state investment
cannot keep pace with declines in other
emergency food resources. These investments
do bring government accountability into
the system, however, and with it a sense that
emergency food programs across the state
should provide an equitable, healthy safety net
for Washington’s hungry families.
A major challenge for the emergency food
sector is to determine how to meet the promise
and the challenge of public investment, and
how to promote equity in access to healthy
foods in a system that is so dependent on
resources provided by local communities.
These resources are not just food: they include
leadership, credibility, community support and
linkages to other resources for hungry families.
A broad and necessary conversation about
this challenge is essential for the future of the
emergency food network, and for the success
of End Childhood Hunger Washington.
Policy Objectives
1. Washington’s Congressional delegation
and State Legislature understand the role
of the federal and state emergency food
programs and advocate in the House and
Senate for policies that promote emergency
food program policies and funding that
meet the need of hungry families.
2. State agencies, distribution centers, tribal
programs, food banks and other interested
organizations develop a forum for
discussion of and decision-making about
significant access, equity and nutrition
issues with the goal of guiding system
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change and innovation and engaging
public and private sector support.
3. Opportunities are identified for
developing or adapting policies specific to
the current needs of tribal food programs
(voucher and food bank programs),
including improving the reimbursement
process.
Collaborative Programming Objectives
1. Current inter-agency working groups (such
as State Nutrition Action Plan, or SNAP)
are enhanced in order to develop strategic
plans to assist emergency food providers’
ability to increase customer participation
in public food assistance programs.
2. A formal mechanism of communication
and collaboration in which all emergency
food distribution centers participate in
order to improve efficiencies and program
quality is stabilized and supported.
3. Creative partnerships, local agency
transportation cooperatives, and funding
mechanisms are formed that enable food
banks and meal programs to maximize
resources; access farm-fresh products from
growers, shippers, packers and processors;
improve food diversity; and, support
efficient food distribution.
4. Schools, food banks and other community
partners work together to provide shortterm, supplemental food for hungry
school-age children (e.g. backpacks of food
for weekend meals, enhanced outreach for
summer meals, etc.) when school meals are
not available.
Strategic Funding Objectives

resources, training, information and
learning in order to maximize resources
and provide excellent customer service
across all programs.
2. Investments are made in the most strategic
opportunities to improve infrastructure,
transportation and other initiatives
designed to increase equity and efficiencies
in the emergency food system and expand
access to healthy foods by low-income
families.

Targeted Awareness
Campaign Objective
1. Target audience: Emergency food
recipients
Increase knowledge of eligibility and
enrollment information in order to
increase participation in public nutrition
programs.
2. Target audience: Emergency food
recipients
Improve customers’ nutrition education
and skills in preparing affordable,
nutritious meals using food available from
emergency food programs.
3. Target audience: Local and regional
food industry
Promote information to grocers, food
wholesalers and other private donors
regarding the need for healthy, nutritious
foods in food banks and meal programs,
using a “business to business” partnership
model rather than a “charity” model.
4. Target Audience: Business community,
especially transportation/trucking
industry
Increase awareness of emergency food
system needs and opportunities for
transportation partnerships.

1. Investments are made in statewide
and local coalitions of emergency food
programs (for both food banks and meal
programs) that collaborate, i.e. share
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Measures of Progress
• Federal and state legislation include positive
changes in program funding for emergency
food programs.
• Emergency food providers increase the
percentage of children they serve who are
enrolled in federal nutrition programs.
• Emergency food programs provide a reliable
amount of highly nutritious, culturally
appropriate food that supplement a
household’s resources.
• Food banks and meal programs have
reliable hours of services designed to serve
the needs of low-income families.
• Food bank customers gain skills to prepare
nutritious meals with food received at food
banks.

Some of the objectives in this section
come from recommendations in the 2007
assessment of the state-funded emergency
food system, A Fork in the Road. This report
was based on input from 275 emergency food
providers and 12 tribes, representing nearly
200 emergency food agencies. It is wise to
build policy, collaborative programming,
awareness campaigns and strategic funding
decisions on the knowledge and investment
in this most comprehensive analysis of the
emergency food system to date. Additionally,
it is advisable to identify, recognize and build
on the many other emergency food issues,
partners and programs not captured in this
report because these are outside the EFAP
system. It is essential that decisions ultimately
serve the needs of hungry children and
families first, and work towards eliminating
the need for emergency food assistance.

Summary of Goal
Hungry families rely on a variety of resources
and tools to put food on their tables at home.
Maximizing participation in public food
assistance programs is the main strategy to
end childhood hunger in Washington, but
sometimes families face emergencies, or they
aren’t eligible for some kinds of assistance;
many times, existing resources just don’t
stretch far enough. Emergency food programs
like food banks, vouchers and meal programs
rely on a complex mix of federal and local,
public and private sources for support. Public
investments in this system should help to
ensure maximum equity and effectiveness
in providing nutritious food to supplement
families’ resources. End Childhood Hunger
Washington’s goal is that hungry families can
be assured that when they must rely on these
programs for help, services in every corner
of the state are efficiently, equitably and
respectfully meeting their needs.
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GOAL 9
CHILDREN AND YOUTH EAT HEALTHY
SNACKS AND MEALS IN AFTERSCHOOL PROGRAMS.
Growing children need to eat nutritious food
throughout the day so they can concentrate
on learning. Because hungry kids can’t always
count on their next meal, the federal snack
program provides that extra boost for kids
in their after-school programs. Through the
Afterschool Snack Program, service providers
are reimbursed for the cost of providing snacks
for low-income children in their program.
In 2007, 307 public schools (from a total of
1,989 statewide) offered breakfast, lunch and
snack. Similarly, there are untold numbers
of community-based programs for school-age
kids, and relatively few take advantage of this
federally funded program.
Low participation by schools and communitybased service providers is largely due to a
lack of awareness of the program, complex
eligibility standards, cumbersome application
processes and low reimbursement rates.
With wide-ranging outreach and awareness
efforts, policy advocacy and program support,
End Childhood Hunger Washington can
increase participation in the program as well
as improve the nutritional quality of the food
kids eat after school.
Policy Objectives
1. Federal Child Nutrition Program
reauthorization includes food guidelines
for the Afterschool Snack Program that
follow best practices in nutrition as well
as guidelines and funding for serving sizes
that accommodate children’s nutrition
needs as they grow.
2. Federal Child Nutrition Program
reauthorization reduces paperwork barriers
in the Afterschool Snack

Program and prioritizes ensuring that
students participating in after-school
programs receive nutritious food.
3. Federal Child Nutrition Program
reauthorization adds Washington as a pilot
state for the federal Supper Program.
4. OSPI and other organizations adopt
participation in the Afterschool Snack
Program as a standard of quality for
afterschool programs.
5. OSPI, in collaboration with community
providers, develops streamlined enrollment
information and program policies for
families and providers
in order to encourage greater
participation in federal after-school
snack and meal programs.
Collaborative Programming Objectives
1. Afterschool providers with multiple
sites ensure every site and program partner
participates in the Afterschool Snack
Program.
2. Afterschool programs and nutrition
educators collaborate to incorporate
nutrition education into curricula for kids
and provide additional nutrition education
for service providers.
3. School-based programs develop
partnerships with local providers and
community leaders to be able to provide
food assistance during school holidays,
snow days and other school closures.
After-school providers work with local food
assistance programs to identify additional
food resources for hungry children and
their families, including
food stamps, school meals, WIC,
“backpack” programs, etc.
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Strategic Funding Objectives

Measures of Progress

1. Federal Child Nutrition Services
reauthorization includes higher
reimbursement rates for providers
who participate in the Afterschool
School Snack program.

• Increase the number of children
receiving free snacks and meals in
after-school programs.

2. Investments in creating or improving
kitchen and food preparation facilities in
after-school programs allows programs
to provide more nutritious food.

Targeted Awareness
Campaign Objectives
1. Target audience: Non-school-based
after-school programs
OSPI, in collaboration with community
providers, conducts targeted outreach
to inform non-school-based after-school
programs about the link between learning
and hunger in order to encourage greater
participation in the federal after-school
snack and meal programs.
2. Target audience: School-based
after-school programs
OSPI, in collaboration with school districts
and schools, conducts targeted outreach to
inform school-based after-school programs
about the link between learning and
hunger to encourage greater participation
in
the federal after-school snack and
meal programs.
3. Target audience: Rural communities
Promote awareness of the link between
out-of-school learning, nutrition and
academic achievement to encourage
rural communities to invest more in
the outreach for and availability and
accessibility of after-school programs that
have a food/nutrition component.

• Increase participation by public schools
in the federal after-school snack and
meal programs.
• Increase participation by nonprofit service
providers in the federal after-school snack
and meal programs.
• Streamline the reimbursement process
for the federal after-school snack and
meal programs.
• Washington participates in the federal
Supper Program.
• Improve the nutritional quality of the
food served in the after-school snack
and meal programs.
Summary of Goal
Because hungry kids have to struggle to
concentrate on learning and not on their
empty bellies, giving them a healthy boost
will help them succeed in school. End
Childhood Hunger Washington’s goal is to
ensure that every nonprofit or school-based
program knows that it’s a good idea and that
it helps kids learn and thrive and chooses to
participate in the Afterschool Snack Program
to help hungry kids during their long school
days. With targeted outreach, collaboration
with schools and community-based programs
and specific policy changes to improve the
federal program, especially in nutrition,
providers will appreciate that providing
nutritious meals and snacks is a marker of
a high-quality, successful program and will
participate in the Afterschool Snack Program,
and meal programs, as applicable.
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GOAL 10
CHILDREN AND FAMILIES HAVE THE
KNOWLEDGE AND SKILLS TO MAKE
HEALTHY FOOD CHOICES THROUGH
EFFECTIVE NUTRITION EDUCATION.
A variety of social and environmental factors
impact the ability of children and families to
access nutritious, healthy food. As a result,
conditions such as childhood hunger and
childhood obesity disproportionately afflict
low-income communities and communities of
color. Empty calories are affordable; they fill
bellies and curb hunger, but they don’t
solve the persistent problems of poor nutrition
and health.
A core element of eliminating childhood
hunger in Washington is surrounding
children and families where they live, work
and play with healthy, nutritious food. This
requires policy and environmental change that
tackles systemic issues behind inequities in
availability, affordability and access to healthy
food in low-income communities, where health
disparities are greatest. It is also about offering
effective, culturally appropriate nutrition
education that will inform families with the
skills and knowledge to make healthy food
choices.
This is especially important in communities
where the most affordable and available foods
are typically the most lacking in nutrition.
Parents want what is best for their children
and want them to eat well, yet often it takes
more time and money than they have. It’s hard
to know what the best choices are and healthy
choices are more expensive. Effective nutrition
education programs that help kids and parents
understand good nutrition, identify healthy
food and prepare healthier meals can work
when embedded in environments that support
these skills
and choices.

Solving the sweeping problems of childhood
obesity and childhood hunger will require
more than individual behavior change. The
goal of End Childhood Hunger Washington
is to provide the understanding and skills
necessary for kids and families to make
healthy choices and to advance policy and
environmental changes that make those
healthy choices the accessible, easy choices for
everyone.
Policy Objectives
1. Federal policy-makers allow Food Stamp
(Basic Food) Nutrition Education Program
funds to develop policies and practices that
support a comprehensive, social-ecological
approach to improving nutrition, focusing
not just on individual behavior but broader
environmental factors that contribute to
poor nutrition and health.
2. Expand reach of WSU Extension Food
$ense and Basic Food Nutrition Education
Program (BFNEP) which promote good
nutrition and physical activity, food safety
and skillful utilization of food resources for
people eligible for food stamps.
3. Evaluation of publicly funded nutrition
education services are consistent across
sites and focus on outcomes, not process
measures.
4. School districts implement school wellness
policies and a coordinated
school health framework that integrate
into everyday practice culturally
appropriate, age-appropriate nutrition
policies and education along with health
and physical education.
5. School wellness policies regarding
nutrition education extend to school-based
after-school and summer programs.
6. Programs that participate in the federal
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Afterschool Snack Program or Summer
Food Service Program incorporate effective
nutrition education into their program
practices and services.
Collaborative Programming Objectives
1. Basic Food Nutrition Education Program
(BFNEP) develops a system for improved
collaboration with both internal and
external stakeholders to ensure improved
services for the greatest number of
Food Stamp Program participants and
applicants.
2. Agencies in communities with low rates of
food stamp enrollment by eligible families
work together to ensure hungry families
have access to effective nutrition education
programs.
3. Nutrition education programs partner
with leaders and providers in communities
of color to provide effective, culturally
specific and competent nutrition services
that meet the needs
of those communities.
4. Culturally appropriate and healthy foods,
effective nutrition education, cooking
demonstrations and recipes are offered
at food banks.
5. Nutrition education programs, such as
Operation Frontline and Apple Corps,
work with schools and other child-serving
agencies to promote healthy eating and
physical activity early in life.
Strategic Funding Objectives
1. Federal policy-makers allow Food
Stamp/Basic Food Nutrition Education
funds to develop policies and practices that
support comprehensive, social-ecological
solutions to improving nutrition, including

broader environmental factors that
contribute to poor nutrition and health.

Targeted Awareness
Campaign Objectives
1. Target audience: Culturally specific
communities at high risk for obesity
and chronic disease
Create culturally specific and culturally
competent outreach and nutrition
education materials to improve diet
and health outcomes, especially for
Native Americans, African-Americans
and Latinos.
2. Target audience: Families with low
incomes
Use social marketing approaches to
increase awareness of the benefits of
daily consumption of fruits and
vegetables in amounts consistent with
the current recommended dietary
guidelines. (Promote the More
Matters nutrition campaign.)
3. Target audience: Children and parents
Nutrition education includes effective
information and strategies for kids and
parents to share what they
have learned about nutrition education
and how to change behaviors to benefit the
whole family.
Measures of Progress
• Basic Food Nutrition Education Program
provides an array of nutrition information,
education and outreach services that
address broad environmental concerns as
well as individual behavior.
• Increase the availability of publicly
funded nutrition education services
in a variety of settings.
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• Increase the number of school districts that
implement school wellness policies related
to culturally appropriate and
age-appropriate nutrition education.
• Increase the number of after-school and
summer programs that provide effective
nutrition education.
• Increase the number of low-income people
who have attended effective, multi-session
nutrition classes offered by community
agencies or schools.
• Increase the number of schools, communitybased organizations and businesses
providing effective, culturally appropriate
nutrition education to people with low
incomes.
• Increase consumption of fruits, vegetables
and other nutritious foods by people at risk
for hunger and poor health.

Summary of Goal
Children in Washington face a remarkable
and sobering reality: 14 percent of children
above seventh grade are at risk of being
overweight, and an additional almost 10
percent of children that age already are
overweight. Children of color—especially
Native American, Latino and AfricanAmerican children—are far more likely than
Asian or white children to be overweight or
obese. Effective, targeted and culturally
competent nutrition education results in
real change when embedded in environments
that support these skills and choices. End
Childhood Hunger Washington’s goal is
that by focusing outreach efforts, expanding
nutrition education options and adapting
policies to fit new understanding of the
twin problems of hunger and obesity
prevention, Washington will make
lasting, healthy changes for hungry
kids and their communities.
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